
My dear L ibera l  Fr iends,  

Two years  ago,  I  stood in  front  of  you and sa id  something that  I  genu ine ly  be l ieved then
and st i l l  be l ieve today:  “ I f  y o u  b e l i e v e  i n  s o m e t h i n g ,  y o u  w i l l  i m p r o v e  i t . ”  And I  dec ided
to g ive  i t  my best  and show up every day.

S i n c e  2 0 2 4 ,  I ’ ve  had the pr iv i lege of  serv ing as  LYMEC’s  Communicat ions  Off icer .  From
the f irst  day in  off ice ,  I  stepped up with  the mot ivat ion to  revo lut ion ise  and change.  I
strengthened structures,  profess iona l ised how we work  and tru ly  r e v o l u t i o n i s e d
L Y M E C ’ s  c o m m u n i c a t i o n s .  What started as  a  communicat ions  ro le  qu ick ly  evo lved into
something broader .  Drawing on my profess iona l  background in  strategy and
organisat iona l  deve lopment,  my ro le  sh ifted from s imply  communicat ing what LYMEC
does to th ink ing about  how communicat ion can s u p p o r t  L Y M E C ’ s  p o l i t i c a l  i n f l u e n c e  a n d
l o n g - t e r m  d e v e l o p m e n t .  Because communicat ion is  not  s imply  about  shar ing
informat ion .  C o m m u n i c a t i o n  i s  p o w e r .

New generat ions  engage with  po l i t ics  d ifferent ly .  D ig ita l  communicat ion reshapes power .
Attent ion is  scarce,  and trust  must  be earned again .  In  th is  env ironment,  LYMEC cannot
s imply  adapt :  W e  m u s t  l e a d .  T h a t  i s  w h y  I  a m  r u n n i n g  a g a i n  f o r  t h e  L Y M E C  B u r e a u .  I
want  to  cont inue work ing to  make our  organisat ion more modern,  more inc lus ive ,  and
more po l i t ica l ly  inf luent ia l ,  both interna l ly  and externa l ly .

For  me,  communicat ion must  evo lve  f r o m  i n f o r m a t i o n  t o  i n f l u e n c e .  Our  communicat ion
shou ld  not  s imply  report  what we do,  i t  shou ld  advocate for  what we be l ieve in .  We have
strong po l ic ies  and ambit ious  l ibera l  ideas,  but  i f  they are not  communicated
strategica l ly ,  they wi l l  not  shape the po l i t ica l  debate.  Th is  means a l ign ing advocacy and
communicat ion much more c lose ly  so that  our  po l i t ica l  pr ior it ies  are v is ib le ,  c lear ,  and
impactfu l .

In  that  sp ir i t ,  I  wou ld  a lso l i ke  to  establ ish  an a n n u a l  o n l i n e  m e e t i n g  o f  C o m m u n i c a t i o n s
a n d  P r e s s  O f f i c e r s  f r o m  o u r  M e m b e r  O r g a n i s a t i o n s .  Th is  would  a l low us  to
profess iona l ise  our  shared communicat ion ,  deve lop jo int  pro jects ,  strengthen po l i t ica l
a l ignment,  and increase LYMEC’s  v is ib i l i ty  with in  our  own l ibera l  fami ly .  Because i f  our
Member Organisat ions  communicate stronger ,  LYMEC becomes stronger as  wel l .

But  we a lso need to th ink  about  how we r e c l a i m  t h e  d i g i t a l  p o l i t i c a l  s p a c e .  L ibera ls
were once p ioneers  in  d ig ita l  po l i t ics ,  and we shou ld  a im to be p ioneers  again .  I  want  to
work  on bu i ld ing a  network  of  D i g i t a l  L i b e r a l  A m b a s s a d o r s :  Young l ibera l  d ig ita l
creators  across Europe who can ampl ify  l ibera l  messages across borders ,  create shared
messaging moments ,  and exper iment  with  creat ive  po l i t ica l  storyte l l ing .  Inf luence today
is  d ig ita l ,  and l ibera l  vo ices must  act ive ly  shape that  space.
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More broadly ,  we must  reth ink  how we communicate po l i t ica l ly .  Not  every message needs
to be a  PDF.  Not  every reso lut ion  needs to  remain  stat ic  text .  I f  our  ideas are not
access ib le ,  shareable ,  and engaging,  they wi l l  s imply  not  trave l .  That  is  why I  be l ieve we
should  pr ior it ise  v i d e o  s t o r y t e l l i n g ,  i n t e r a c t i v e  f o r m a t s ,  c r e a t i v e  d i g i t a l
p u b l i c a t i o n s ,  a n d  c a m p a i g n - b a s e d  v i s u a l  c o m m u n i c a t i o n .  The goal  is  not  just  to
communicate more,  but  to  communicate smarter  and with  impact .

Beyond communicat ion ,  t h e  n e x t  m a n d a t e  m u s t  a l s o  f o c u s  o n  s t r e n g t h e n i n g  t h e
s t r a t e g i c  d e v e l o p m e n t  o f  o u r  o r g a n i s a t i o n .  Dur ing the 2024–2026 mandate,  I  had the
opportun ity  to  contr ibute to  the part ic ipat ion reform that  a imed to make LYMEC more
inc lus ive  and part ic ipatory .  Now we need to deepen that  work .  P a r t i c i p a t i o n  m u s t  m o v e
f r o m  r e p r e s e n t a t i o n  t o  r e a l  i n f l u e n c e .  Gender equal i ty  and female  part ic ipat ion were
an important  start ing point ,  but  we a lso need to th ink  about  how we create space for
neurodivergence,  d isabi l i ty ,  and d ifferent  socio-economic or  educat iona l  backgrounds .At
the same t ime,  we must  start  prepar ing LYMEC for  the n e x t  g e n e r a t i o n  o f  p o l i t i c a l
e n g a g e m e n t .  Generat ion A lpha and future d ig ita l-nat ive  generat ions  wi l l  organise ,
communicate,  and mobi l ise  d ifferent ly  from prev ious generat ions .  Our  cont inent  is
d iverse,  so  we must  be as  wel l .

Another  important  cha l lenge is  the growing impact of  a r t i f i c i a l  i n t e l l i g e n c e  a n d  d i g i t a l
g o v e r n a n c e .  A I  i s  a lready transforming po l i t ica l  work ,  communicat ion ,  and campaign ing .
As l ibera ls ,  we shou ld  lead by example :  embracing innovat ion whi le  protect ing
fundamental  l ibera l  pr inc ip les .  I  be l ieve LYMEC shou ld  deve lop a  c lear  l ibera l  framework
for  respons ib le  A I  use that  inc ludes interna l  gu ide l ines  for  eth ica l  A I  use,  strong
standards for  data protect ion and access,  capacity-bui ld ing for  our  Bureau and Member
Organisat ions ,  and a  shared commitment to  respons ib le  innovat ion .

F ina l ly ,  we must  strengthen L Y M E C ’ s  l e g i t i m a c y  f o r  o u r  M e m b e r  O r g a n i s a t i o n s .  Too
often,  LYMEC communicat ion reaches pr imar i ly  internat iona l  off icers .  But  membersh ip
fees and trave l  costs  represent  a  ser ious  investment for  many organisat ions .  LYMEC
must matter  not  on ly  to  the ind iv idua ls  attending events ,  but  to  the ent ire  organisat ions
behind them.  That  means ensur ing that  nat iona l  and regional  boards understand the va lue
of  LYMEC,  that  Member Organisat ions  receive tangib le  po l i t ica l  and organisat iona l
benef its ,  and that  engagement reaches beyond those who are a lready act ive  at  the
internat iona l  leve l .

T w o  y e a r s  a g o ,  I  s a i d :  “ I f  y o u  b e l i e v e  i n  s o m e t h i n g ,  y o u  w i l l  i m p r o v e  i t . ”  
Over the past  two years ,  I  l i ved up to  th is  and I  be l ieve there is  st i l l  much more I  can do.
I  s t i l l  h a v e  m o r e  t o  g i v e .  
And I  want  to  cont inue work ing two more years  for  th is  amazing organisat ion .

S incere ly ,  
Your  Dimi  
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